MEDIA AWARENESS 
	Marketing to Teens - Advertising Strategies
Advertisers have many methods to try and get you to buy their products. Lots of times, what they are selling is a lifestyle, or an image, rather than the product. Here are some tricks of the trade.
Ideal Kids (or families) - always seem perfect. The kids are really hip looking, with the hottest fashions, haircuts and toys. Ideal families are all attractive and pleasant looking -- and everyone seems to get along! Ideal kids and families represent the types of people that kids watching the ad would like themselves or their families to be.  
Family Fun - a product is shown as something that brings families together, or helps them have fun together; all it takes is for Mum or Dad to bring home the "right" food, and a ho-hum dinner turns into a family party.  
Excitement - who could ever have imagined that food could be so much fun? One bite of a snack food and you're surfing in California, or soaring on your skateboard! 
Star Power - your favorite sports star or celebrity is telling you that their product is the best! Kids listen, not realizing that the star is being paid to promote the product. 
Bandwagon - join the crowd! Don't be left out! Everyone is buying the latest snack food: aren't you? 
Scale - is when advertisers make a product look bigger or smaller than it actually is.  
Put Downs - when you put down your competition's product to make your own product seem better. 
Facts and Figures - when you use facts and statistics to enhance your product's credibility. 
Repetition - advertisers hope that if you see a product, or hear its name over and over again, you will be more likely to buy it. Sometimes the same commercial will be repeated over and over again.
Heart Strings - ads that draw you into a story and make you feel good, like the McDonalds commercial where the dad and his son are shoveling their driveway and the son treats his poor old dad to lunch at McDonalds when they are done.  
Sounds Good - music and other sound effects add to the excitement of commercials, especially commercials aimed at kids. Those little jingles that you just can’t get out of your head are another type of music used to make you think of a product. Have you ever noticed that the volume of commercials is higher than the sound for the program that follows? 
Cartoon Characters  - Tony the Tiger sells cereal and the Nestlés Quick Bunny sells chocolate milk. Cartoons like these make kids identify with products. 
Weasel Words - by law, advertisers have to tell the truth, but sometimes, they use words that can mislead viewers. Look for words in commercials like: "Part of..." "The taste of real....." "Natural...." "New, better tasting....." "Because we care..." There are hundreds of these deceptive phrases -- how many more can you think of?  
Omission - where advertisers don't give you the full story about their product. For example, when a Pop Tart claims to be "part" of a healthy breakfast, it doesn't mention that the breakfast might still be healthy whether this product is there or not. 
Are You Cool Enough? - this is when advertisers try to convince you that if you don't use their products, you are a nerd. Usually advertisers do this by showing people who look uncool trying a product and then suddenly become hip looking and do cool things.
Source: Some of the above information was adapted, with permission, from the Center for Media Literacy.
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Please Answer YES or NO

"I can ignore most advertising."

"Songs from commercials stick in my head."

"I have made a conscious effort to look like someone specific I have seen in an ad."

"Some ads make me feel bad about myself or inadequate."

Please answer these questions in your groups:

1. Which advertisements used a "traditional" strategy (methods that we see all the time in ads) to market their product?
2. List strategies that they used. For example: "made the product appear irresistible", "made it seem like people using the product are

popular", "associated the product with rebellion", etc. 
3. Did anyone use an approach we haven't seen before? Is there much

originality in advertising?
4. Which campaign was most respectful of teenagers? Of females? Of males? Were there any that reinforced traditional gender roles (i.e., girls need to be pretty and sweet, guys need to be macho)?

5. Which of these campaigns do you think would be most effective in the real world? Why?

6. Are any of the ads trying to associate their product with a cool

lifestyle? What do they imply your life will be like if you buy the

product?

7. Did any groups create ads that didn't actually show the product in their advertisement? How do you feel about those sorts of ads?

8. If you could turn your idea into a TV commercial, what kind of music and effects could you use to hype the product?
AGREE OR DISAGREE 

DISCUSS
· Advertising sets us up to feel dissatisfied - even if we think we have everything we need, ads will still try to convince us that there is something else we need. 

· Advertisers try to show us how much more satisfied, popular, happy, hip, attractive, sexy, fun and in control we would be if we had their product. 

· Fashion and trends are always changing so that we must continually spend money to be current. 

· Advertising stresses competition and status versus feeling good about being who you are and accepting others for who they are.
PART 2:
Group One 
Some ads are popular because they go against the norm. Some of these ads make fun of overused clichés or show that they know we are too smart to just accept advertising without questioning it. 
Here are a few examples: 
- Special K ads that play on society's unrealistic expectations of how women should look by applying the same standards to men. (One ad features a short, chubby man and a tall slender woman, with the caption "Ironically, she's the one worried about her weight.")
- a McCain Pizza Pocket ad that has teenage boys talking about how stupid pizza pocket ads are.
- an ad about a retirement plan with a guy on a yacht saying "This isn't my boat, and that's not my wife or my dog - we are all actors."
- Sprite's "Obey Your Thirst" ads that show a marketing company trying to create hype about a slug. 
Answer these questions: 
1. Can you think of more examples? (Surf the net for similar ads.)

2. Do any of these ads make you feel good, like the advertiser is relating to you? If so, what is it about these ads that you like?

3. Do these ads make you want to buy the products? Why or why not?
From the Expecting Respect Peer Education Program program or Seeing Beyond the Glam. Used with Permission.

© 2008 Media Awareness Network
 

	Group Two 
Here are some subtle forms of advertising: 
- Product placement in movies and on TV shows 

- Corporate sponsorships: i.e., "Lillith fair" brought to you by Biore skin care products, and everyone gets a sample as they walk through the gates. 

- Linking celebrities to fashion: 
- Tommy Hilfiger giving his clothes to hip-hop stars to wear on stage, or designers donating clothes to stars to wear on TV (especially for awards shows) so millions of people will see their work 

- Sportswear companies giving clothes to famous athletes so they will be associated with athletic greatness 
Brainstorm as a group to add to the list, or think of more examples of these types of advertising. (Look through the magazines that have been brought to class for similar ads.)
1. Which of these is the most or the least effective form of advertising? 
2. Which one costs least? 
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	Group Three 
Ads that try to teach us about responsible behaviour or try to get us to think about issues are called advocacy ads. Some advocacy ads are meant to benefit everyone. Asking for blood donations, messages against drinking and driving are examples of these. Can you think of other examples?
Some corporations use advocacy ads and affirmative messages to try to influence how you perceive them or their products: 
- A paper company doing ads about environmental conservation 
- Nike ads that focus on self-esteem 
- Cigarette companies that create 'don't smoke' campaigns for kids
Can you think of more examples of these kinds of advertisements? (Look through the magazines that have been brought to class for similar ads.)
Answer the following questions: 
1. How does advertising that makes us think about issues help sell products? 
2. Is it always obvious when an advocacy ad is benefiting a corporation? 
3. Are the companies that create these ads truly trying to help make the world a better place? (Compare companies that you feel are doing this successfully to companies that use affirmative advertising to influence consumers.)
4. What do you consider to be the traits of a responsible advocacy advertising campaign?
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	Group Four 
Listed below are some subtle forms of advertising. Brainstorm as a group to add to the list, or think of more examples of the types of advertising on the list. 
- Athletes wearing clothing with prominently displayed logos 
- Songs with product names in them (one example is Summer Girls by LFO with the line "I like girls who wear Abercrombie and Fitch") 
- Shows or stars that have spin-off products like action figures or collectibles like the Melrose Place fashion line at Kmart. 
- Models in CK One ads have an e-mail address and respond with "personal" e-mails about their private lives. 
Consider these examples and those that you've come up with. (Look through the magazines that have been brought to class for a few examples.)
1. Which of these is the most (or the least) effective form of advertising? Why? 
2. Which one costs least to produce? 
3. Which of these types of advertisements is most common?
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